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Halloween Influencer Campaign



Halloween Influencer 
Marketing Campaign

Vivienne Westwood is the epitome of unique and
quirky pieces for every season. In celebration of
Halloween, Vivienne Westwood plans to launch a
limited  edition Halloween collection this September.
The line features Halloween themed jewelry,
clothing, accessories, and bags. 

Vivienne Westwood will be incorporating influencer
marketing strategies into their PR tactics to reach
their target demographic of fashion and halloween
lovers. The collection is meant for individuals that
have experimental fashion taste and prefer
outspoken designs.

The goal of this campaign is to establish more brand
awareness for future seasons Vivienne Westwood
releases limited edition collections.  Furthermore,
each influencers' followers  will help the brand to
receive more engagement on social media and in the
designer industry.  



The Macro-Influencers

@BellaHadid 45.1M @madisonbeer 26.9M @charlixcx 3.7M



The Micro-Influencers

@melony.lemon 23.1k @tylermazaheri 92.7k @taylor.rose.b 1k 
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Macro-Influencer Marketing Tactics 

Vivienne
Westwood will be
endorsing the
public figures
chosen for the
campaign
because of their
status in the
fashion industry.
Additionally, the
public figures will
receive
commission.  

Vivienne Westwood will gift
pieces from the collection to
Bella, Madison, and Charli and
they will promote them on their
social media.  

sponsorships 

pr + gifting  

Vivienne Westwood 
will hold virtual
fashion shows and
events to promote
the collection and
influencers wearing
the pieces.  

events  Vivienne
Westwood will
provide details
to influencers
on choosing
winners at
random to win
their favorite
piece from the
collection! 

giveaways  



Micro-Influencer Marketing Tactics 

Vivienne Westwood
will be implementing
the use of  Long-Term
Ambassadors for each
season. Specifically
for this campaign,
Vivienne Westwood
will utilize Melony's,
Tyler's, and Taylor's
reach to inspire their
demographic of
followers to check out
the collection.  

Vivienne Westwood
will use their chosen
micro-influencers to
speak about the
brand when gifted
products from the
collection. 

Long-term 
ambassadors 

pr + gifting  Micro-influencers
will take over their
Instagram story to
raise excitement
about the collection.  

Takeovers  

Vivienne Westwood will
provide discount codes
to micro-influencers
through the commission
they receive with their 
 personalized link.  

Commission  



Budget Calculation 

Influencer earnings  
@bellahadid: APPRoX. $100k
@madisonbeer: APPRoX. $75k
@charlixcx: APPRoX. $50k 

@melony.lemon: APPRoX. $3k 
@tylermazaheri: APPRoX. $5k

@Taylor.rose.b: Gifts

Bella Hadid
Madison Beer
charli xcx

Tyler mazaheri
melony Lemon
taylor Rose B

Budget: $300k
Level of impact

1.
2.
3.
4.
5.
6.

 



Estimated Results 

september 2021
 instagram engagement 

november 2021 
 instagram engagement 

2.3 million followers 0.59%

3 million follower 1.5%

-sell out of 
the entire
collection!

-increase brand
awareness

-gain more loyal
customers in the

target demographic 
 


